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Scope of the Problem in Arkansas

4 900 adults die each year from their own
smoking

*540 nonsmoking adults die from exposure to
secondhand smoke

«27% of adults currently smoke.

*18.2% of youth currently smoke.




Tobacco Industry Spend
U.S. annual marketing spend - $12.8 billion

Estimated portion spent in Arkansas -
$155.7 million.

TPCP Media Budget — FY13 — 1.3 million

Outspent over 120 times.




Tobacco Control Media & Health
Communications

1One of the CDC’s Best Practice intervention
areas.

EISupports all TPCP goals:
* Preventing the initiation of tobacco use among youth and
young adults
* Promoting quitting among adults and youth
« Eliminating exposure to secondhand smoke
« |dentifying and eliminating tobacco-related disparities
among population groups




Media and Health Communications

_J1Paid Media
JEarned or “Free” Media

JGrassroots Programs




Paid Media

JArkansas Tobacco Quitline
Let’s Clear the Air Arkansas
dNo Smoking with Kids in Cars

1Big Tobacco Is Not Your Friend




Promoting the Quitline




Clear the Air Campaign




Earned or “Free” Media

JPress Releases

1Media Interviews
Letters to the Editor

1Press Conferences
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26 (March of 1989) Rick Bender was dagnased

ancer because of his use of Spit Tobaceo




Grassroots Programs
JEssay Contest

dColoring Contest
JFilm Festival
1SO0S Project Prevent

dBanners in Schools Program




WITH EACH OTHER'S HELP, WE ALL CAN SAY “NO” TO TOBACCO.

For the 2012 Stamp Out Smeking essay contest, you can write @ lefter to someone in your life whe is living a tobacco-free life and tell them how much

you appreciate their healthy example. Or you can write  leffer to someone in your lie that needs encouragement fo quit using tobacco  I's your chance

fo win some cool prizes and support somecne else in the fight against Big Tobacco.

The tobaceo users you know can cal 1-800-QUT-NOW for help to auit tobacco. To learn more about available quit services, visit stompoutsmokingcom.

WRITE A LETTER AND YOU COULD WIN PRIZES

GRADES 2-3: GRADES 4-6: GRADES 7-9:

It - Nintendo Wi - Black - Super Mario Fackage Ist - Pod2 with WiHFi - 32GB - Black Tst - Padl2 with Wi-Fi - 64GB - Black
2nd - Nintendo DS! XL - Bronze: 2nd - fod Touch - 32GB - Black 2nd - tPod Touch - 64GB - Black
3ed - Portable DVD Player 3d - Pod Nano - 8GB - Graphite 3rd - Pod Nano - 16GB - Graphite:

ENTRIES MUST BE SUBMITTED BEFORE 5 P.M.
ON FRIDAY, OCTOBER 26, THROUGH SOSESSAYCONTEST.COM.




Electronic Communications

JElectronic blasts
JE-newsletters
JFacebook fan page

JWebsite
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Support for Coalitions
JReview of all communications

dSample Templates: Press releases, Letters to
the Editor

dResearch and Editing
dCustomizing Materials

Media placement, Public Relations.




Sub-grantee Requirements
dCommunity grantees will be required to spend
at least 5% on media.

JYouth-focused grantees will be required to
spend 3% on media

Prior approval of all media by the TPCP.
dPrior approval of all collateral materials

dTracking of all media efforts




For More Information

www.Sstampoutsmoking.com

www.facebook.com/stampoutsmoking

WWW.Sosprojectprevent.com

www.facebook.com/sosprojectprevent

http://www.healthy.arkansas.gov
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Data Sources

. 4,900 adults die each year from their own smoking: Campaign for Tobacco

Free Kids
540 nonsmoking adults die from exposure to secondhand smoke: TPCP
estimate.
27% of adults currently smoke: 2011 BRFSS
18.2% of youth currently smoke: 2011 YRBSS
U.S. annual marketing spend - $12.8 billion — Campaign for Tobacco Free
Kids
Estimated portion spent in Arkansas - $155.7 million. Campaign for
Tobacco Free Kids
TPCP Media Budget — FY13 — 1.3 million — TPCP Budget
Tobacco Control Interventions: Centers for Disease Control and
Prevention




